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| Sections | No. of Questions to attempt Marks Marks
A 3 out of 5 (Short Questions) 5 Marks each 3*5 =15
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Total Marks 50
SECTION-A

Q1.Share your understanding about social commerce.
Q2. What are virtual worlds and list their major characteristics?

Q3.Differentiate between physical marketplaces with E-market spaces. What are the
advantages and limitations of each?

Q4 Discuss the pros and cons of selling cars via auctions.

Q.5 What are the limitations of e-tailing? Where is e-tailing going?

SECTION-B

Q6. Discuss the importance of comparison tools, product reviews, and customer ratings in
Online shopping.

Q7. What are Amazon.com’s critical success factors? Is its decision to offer a much broader
selection of items a good marketing strategy? With the increased services and
diversification, do you think the company will be able to concentrate on its core competency
of enhancing the Amazon.com brand? What about their long term vs. short term strategy?

Q8. Discuss different business models. Which model has highest market share.
SECTION-C
As a Digital Marketing Consultant, what you suggest to Bata India Ltd for the digital

marketing strategy. Bata wanted to optimally use the digital media to enhance its revenue
and market share.




