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Time allowed: 2 hrs 30 min Max Marks: 50

Roll No:

Instruction:  Students are required to write Roll No on every page of the question paper,
writing anything except the Roll No will be treated as Unfair Means. In case of rough work
please use answer sheet.

hSections No. of Questions to attempt Marks Marks
A 3 out of 5 (Short Questions) 5 Marks each 3*5 =15
B 2 out of 3 (Long Questions) 10 Marks each 210 =20
- Cc Compulsory Case Study 15 Marks 15
Total Marks‘ 50
TURN OVER




Section A

(Answer any 3 questions out of 5)
Max 300 words per answer

1. Trace the various stages through which Marketing has developed since the 1950s to the
present stage of Social Responsibility Marketing.

2. Describe with the help of a diagram Porter's 5 Forces Model as applicable to an
organization of your choice providing higher education in India.

3. In what ways can Customer Psychographics be used by firms in the automobile business
to market their products to better suit customer requirements?

4. What are the risks associated with high growth markets? How would a savvy marketer
attempt to neutralize them? ’

5. Do you agree that Kotler's updating of Mc Carthy’s Marketing Mix to the new 4 Ps:
People, Processes, Programs and Performance, is an improvement? Give reasons for your

answer.

Section B

(Answer any 2 questions out of 3)
Max 600 words per answer

1. Compare and contrast any 2 popular national restaurant chains operating in the Indian
market. How has each positioned itself? As their new Marketing Manager what significant
changes in their Marketing strategies / Brand Image would you want to implement?

2. Give examples of 3 different companies each following a different form of Generic
strategy as defined by Porter. How has each benefited from its strategy decision?

«

3. Show the flow of activities from Corporate Objectives to development of a Marketing
Plan? Take a company of your choice and develop a hypothetical Marketing Plan clearly
delineating the separate critical components.

Section C

Read the case on the next page and answer the questions that follow. All questions carry
equal marks.
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