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Roll No:

Instruction: Students are required to write their Roll No. on the question paper. Writing anything
except the Roll No. will be treated as unfair means. For rough work, please use answer sheet.

Note: - Please be brief and relevant in your answers.
- Section C is compulsory.

Section-A

[There are 5 questions in this section. Attempt any 3 questions. Each question carries 5 marks.]

[3x5=15 Marks]

[A1] Discuss briefly the operation of business cycle in an economy and its implications.

[A2] In brief state how does insurance (a) foster a more efficient capital allocation and (b) the costs of

insurance to society.

[A3] Discuss briefly the concepts of (a) risk free cost of capital (b) the cost of transaction and (c)

fungibility.

[A4] What do you understand by the terms (a) MFN and (b) TRIPS agreement?

[A5] Discuss briefly (a) the concept of Demographic Window and (b) the operation of Demographic

Window in India-Vs- China context.
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Section-B

[Note: Answer 2 out of the 3 Questions below. Each Question carries 10 marks]

[2x10=20 Marks]

[B1] What are the major determinants of the demand for insurance in an economy like India?

[B2] In 2000, IMF identified four aspects of globalization (a) economic (b) political (c) cultural and (d)

ecological. Briefly discuss the above with special reference to the Indian economy.

[B3] Discuss (a) the salient features of Pradhan Mantry Jan Dhan Yojana and (b) what in your view are

the factors that will ensure its success & the limiting factors?

Section-C

Case Study [Marks - 15]

%+ This section is compulsory.

<* Read the annexed case study and answer the questions given at the end.






Ironically, in the end the development of their two major
income earners ‘Adsense’ and ‘Adwords’ have meant that
Google has now become a-dominant force in commanding
huge revenues from advertising revenue and a huge com-
petitive threat to the existing advertising media companies.

Unlike previous methods of advertising on the Web whereby -

advertisers simply paid for the placement of ‘an advert on
a particular site and had no real idea if users were actually
clicking on the link to view content, Google introduced three
innovations. With Adwords firstly, Google introduced the
technology to measure how many times a particular link was
clicked on and advertisers can access this information direct-
ly. Secondly, advertisers would bid for the right to have their
ads placed on the search results generated by particular key
words. Rankings on the list of adverts that appear depend on
the bids. Finally, Brin and Page, using advice gleaned from the
newspaper industry, decided that the adverts that appeared

Library of Congress and in total its indes contained 1 trillion
web pages. According to Auletta, by 2008 Google's advertis-
ing revenues matched the combined total of the leading five
US broadcast networks. '

With the maturing of the so-called ‘MySpace’ generation it
is argued that the use of the Internet is not only likely to keep
rising exponentiaily but the way in which this generation uses
the Web presents enormous opportunities for new products
and innovations.

Google has since diversified into providing a range of
other Web based products such as Google Earth, G-mail,
and Google Books: Recently Google has begun to diversify its
range of products acquiring YouTube in 2006 and develop-
ing operating systems for mobile phones (its Android system)
and its own operating Web browser Google Chrome.

on result pages would be grouped together away. from the  Exgehd

results of the searches themselves. Adsense_;operates as an
effective partnership between w’eb,s@te,deSighjers,~’advertisers
and Google. Using Google as an inte’rrﬁedi‘ar‘y‘*We‘B designers
can conduct auctions between advertisers to carry links on

their sites and they then share the revenue generated with

Google. Google's increasing: dominance in the: advertlsmg
revenue generated by the Web was remforced bv ItS acquisi-

tion of DoubleChck up until then the leadmg dlgttal market- :

ing company in 2007 ’ : e
lmtlally as Google deve.oped it was not;' ‘ear to the exns‘ :

the company onlyvgomg pubvtcmz

In an interview with Aultetta’in’ 2008 Brm Séld that ev- ,
sry four hours Google. mdexed.,thve‘ equal‘ent;ofcthe entire

,http://www‘gobgle com/corporate/tech html?

1. To what extent can it be argued that Google represents an
example of a comPAhy_Mich has grown thrbugh_’inventing
and developing new technologies?

2. Whathave been the main technological developments that

have enabled Google to grow 7o) dramatlcally7 '

3?,;‘What features Wlthl ’the external environment have been

necessary to enable Gébgle to develop in the way m whsch
: lt has? v '




