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PGDM, 2022-24 

INFORMATION SYSTEMS MANAGEMENT FOR BUSINESS 

SUBJECT CODE: DM- 105 

Trimester – I, End-Term Examination: September 2022 

 
Time allowed: 02 Hours             
Max Marks: 40  
                  
 
Instruction: Students are required to write Roll No on every page of the question paper. All 
instructions on the reverse of the admit card should be followed meticulously.  

 

Sections No. of Questions to attempt Marks Total Marks 

A 4 question with 4 internal choices (1 question + 1 
internal choice)  

4*5 

 

20 

B Compulsory Case Study   2*10 20 

                                                                                                                              40 

          
SECTION – A (5 marks * 4 questions) = 20 Marks 

 
Question A1a – Describe the strategic business objectives of Information Systems.      CO-1 

OR 
 
Question A1b - Describe the ways in which database technologies could be used by 
Domino’s Pizza to achieve Customer and Supplier Intimacy.            CO-1 
 
 
Question A2a - Discuss the impact of the Internet on the competitive forces model.      CO-2 

OR 
 
Question A2b - What are the challenges to implementing IOT in Manufacturing?          CO-2 
 
 
Question A3a - Imagine that Flipkart’s site is not available for one hour owing to a security 
breach. How will this problem impact it and its customers?                          CO-3 
 

OR 
 
Question A3b – Why do contemporary information systems technology and the internet pose 
challenges to the protection of individual privacy and intellectual property?          CO-3 
 
 
Question A4a-  Supply chain management is less about managing the physical movement of 
goods and more about managing information. Discuss the implication of this statement. CO-4 
 

OR 
 

Question A4b- It has been said that the advantage that leading edge retailer Amazon has 
over its competitors isn’t technology; it’s their management. Do you agree? Why or Why not?                      
CO-4 

Roll No: ____________ 
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SECTION B 
CASE STUDY (10 marks * 2 questions) = 20 Marks 
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CASE STUDY QUESTIONS: (10 marks * 2 questions) = 20 Marks 
 
 
B-1 : What types of companies are most likely to adopt cloud-based CRM software services? 
Why? What companies might not be well-suited for this type of software?              CO2 
 
 
B-2 : What are advantages and disadvantages of using cloud-based enterprise applications?     
CO1 


