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ABSTRACT

companies in rural belt. Reaching out to rural customer and then providing a sustainable platform of
customer service has been a challenge for all insurance companies. The introduction of the Common
Service Centre (CSC) - a complete Information Technology (IT) driven platform by the Government of
India and the special relaxation given by the Insurance Regulatory ¢ Development Authority of India
(IRDAI) has provided a platform to address this issue. The prime aim of the case is to familiarize the
participants / students about the Indian rural insurance market dynamies and the use of e-commerce for getting
higher rural penetration. The case also highlights the positive role of the government and the sector regulator in
development of new distribution channel. It would help students to understand the challenges associated with
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