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How indians are indulging themselves in revenge shopping
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How Indians are Indulging Themselves in Revenge
Shopping

The term indicates 'spending excessively after a period when one has had
limited opportunities to spend'.
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"Living well is the best revenge" - George Herbert

After spending weeks cooped up at home, will consumers

(https://www.indianretailer.com/article/technology/digital-
trends/6-things-consumers-should-keep-in-mind-while-

shopping-online.a7042/)swarm outside to spend some cash?

Consumers are looking for opportunities to make up for their
time. Shopping is always known as retail therapy, but post-
pandemic it seems that consumers are taking revenge against
Covid. They have started spending on things which they didn't
get to spend on before.

Neil Saunders, MD, and Retail Analyst at GlobalData Retaill,
defined the same as ‘revenge shopping’ which means “that
once the pandemic is over, people will go out and spend loads
as revenge for being restricted for so long”.

The term indicates ‘spending excessively after a period when
one has had limited opportunities to spend’. It is either a
celebration of being free or an activity to overcome the
frustration. Social media has also seen a huge trend of
#revengeshopping and #revengespending. So, what exactly this
phenomenon is, a relief to mental health or reframing of
shopping habits.
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Revenge shopping brought relief to customer’s pain and anxiety
and an opportunity for businesses to boost their sales. There is
an increase in the purchase of kids' toys, learning games, and
entertainment subscriptions, while the apparel and fashion
industry has seen arise in day dresses, jewellery and cosmetics.
But this U-turn of the Coronavirus will not show such behaviour
again as there is an increase in the profile of online customers.
Customers are much equipped with this new style of living; as it
is no more a shock for them.

Is India Spending?

There were long queues reported outside the luxury stores of
many countries but the Indian scenario was different.

Sunil Sethi, Chairman, Fashion Design Council mentioned, “If |
think from the head and the heart, my heart says that there
should be revenge buying in India and | know fashion world
would welcome this move. But the head says that this will not be
the case for India because we as Indians in times of crisis move
away from what we would call wasteful expenditure.”

The general trend expected after the lockdown was ‘revenge
buying’, but due to loss in job and salary cuts, the same may not
sustain for a longer time in India.

And, Nikhil Prasad Ojha, Bain & Company, mentioned that “most
shoppers will stick to what they need to buy and hold the urge to
splurge for more predictable times”.

Though every consumer is not shopping but coming out of their
place and spending cash is an indication of new normal.
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Revenge shopping has been seen initially but it's not going to
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will be done very Wi%elj/y()ensuring the need, quality, and price as
a new shopping mantra for today’s careful consumers.
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really? The Indian O ERTaT RS always known for his smart
bargaining approach, and today retailers are preparing

themselves to face the future of need-based and price-

conscious shopping. COVID has affected the way shoppers

approach to retail, but as restrictions begin to loosen, shoppers

are optimistic about 2021.

CONSUMER BEHAVIOR (/ARTICLE/TAG/CONSUMER-BEHAVIOR/).

CONSUMERS (/ARTICLE/TAG/CONSUMERS))

*uve: PEOPLE READING NOW

(/article/technology/digital-

(/article/d2c-new-

trends/nailing-e-commerce-

commerce/just-in/the-

10-e-commerce-trends-in-

attraction-that-is-d2c-

2021.a7251)).
([article/technology/digital-

family-run-health-wellness-

firms-going-for-d2c-

trends/nailing-e-commerce-

transformation.a7263/).

10-e-commerce-trends-in-

(/article/d2c-new-

2021.a7251)).
(/article/technology/digital-

commerce/just-in/the-

attraction-that-is-d2c-

trends/nailing-e-commerce-

family-run-health-wellness-

10-e-commerce-trends-in-

firms-going-for-d2c-

27N21 a72R1N

trancfAarmatinn a72R221/N


https://www.indianretailer.com/article/tag/consumer-behavior/
https://www.indianretailer.com/article/tag/consumers/
https://www.indianretailer.com/article/technology/digital-trends/nailing-e-commerce-10-e-commerce-trends-in-2021.a7251/
https://www.indianretailer.com/article/technology/digital-trends/nailing-e-commerce-10-e-commerce-trends-in-2021.a7251/
https://www.indianretailer.com/article/technology/digital-trends/nailing-e-commerce-10-e-commerce-trends-in-2021.a7251/
https://www.indianretailer.com/article/d2c-new-commerce/just-in/the-attraction-that-is-d2c-family-run-health-wellness-firms-going-for-d2c-transformation.a7263/
https://www.indianretailer.com/article/d2c-new-commerce/just-in/the-attraction-that-is-d2c-family-run-health-wellness-firms-going-for-d2c-transformation.a7263/
https://googleads.g.doubleclick.net/aclk?sa=l&ai=CLGtlBjdIYc_jJq-LssUPrOGp2AvbxcSHZeDGgKPmDsCNtwEQASCth4oCYOWa6YPgDqAB79fDoQHIAQGpAqqrDH4dXmM-4AIAqAMByAMKqgT8Ak_QqJOw4h6_vVIKsggTkK--EVI_T-Ki55A8xWRhmxUMoO0P-sUGtS4U85jFaY2YPMvN49vXU6bd1z9wwnaEk3kA1X5UlAm024JFAodI-LKY8X9pUNDq-Io5jkQu5yw6R37rZ2pS3A9Oop9wzl7OaOYx4mtV16Zq9klel47aFBBynZg8qONVhmF3rDaxRa7qFDKtBC_oex1fYlHGjtWJVHj8XQPJx_k351ISFIzstx8VDpD3eQfq4WDA5FewGtcyv1r9NOVIUb_u5EZlalMVpn7b7lvdeJYsuZHTDHhAKTlnmWZoQAggCD_V_uLB3xvxqlktoVkOOqn2vl5OD3Jj-617tIqy1Bp3h-BdWJSj8IDIIgk2FluxpfEPNjXeyd9DvZVXnXxJ_RQ_CSMwkpWjbv88FBnb02xrN2J9phcKKaIpc9Kb1egzhSACPSIYV8n2jAFzDxY1ELRkIukV3efgvqiyuit6awuOm_2d0FT66p8O-hc-OO34d6Idj3l_wASKmaz83gPgBAGgBmaAB_mnvN4CqAfVyRuoB_DZG6gH8tkbqAeOzhuoB5PYG6gHugaoB-6WsQKoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwHSCAkIgOHAYBABGB2xCUG6uvwcZDBagAoBmAsByAsBuAwB2BMNiBQB0BUBgBcB&ae=1&num=1&cid=CAAScORoEowdc6OB8ypMADam7shwU677KwlaFOSKOQEIV3j-EbaQzVmBsikl44M1I9r9F6SyRl2STQtdvuh8SM7E1qplLtQ8P1fgoq4he_uau87r_VBjHu8f9k5LLJCWJEFOE7mQ4J5cnJ2OCULIqvzl608&sig=AOD64_1w9kFZRIfnl2SKOnBRdWckVfZIIg&client=ca-pub-7146841081389887&nb=0&adurl=https://gwseasonings.tw/en/services/enter-the-e-commerce-market/%3Fgclid%3DEAIaIQobChMIz_6DzYKN8wIVr4WsAh2scAq7EAEYASAAEgLKIfD_BwE
https://googleads.g.doubleclick.net/aclk?sa=l&ai=CLGtlBjdIYc_jJq-LssUPrOGp2AvbxcSHZeDGgKPmDsCNtwEQASCth4oCYOWa6YPgDqAB79fDoQHIAQGpAqqrDH4dXmM-4AIAqAMByAMKqgT8Ak_QqJOw4h6_vVIKsggTkK--EVI_T-Ki55A8xWRhmxUMoO0P-sUGtS4U85jFaY2YPMvN49vXU6bd1z9wwnaEk3kA1X5UlAm024JFAodI-LKY8X9pUNDq-Io5jkQu5yw6R37rZ2pS3A9Oop9wzl7OaOYx4mtV16Zq9klel47aFBBynZg8qONVhmF3rDaxRa7qFDKtBC_oex1fYlHGjtWJVHj8XQPJx_k351ISFIzstx8VDpD3eQfq4WDA5FewGtcyv1r9NOVIUb_u5EZlalMVpn7b7lvdeJYsuZHTDHhAKTlnmWZoQAggCD_V_uLB3xvxqlktoVkOOqn2vl5OD3Jj-617tIqy1Bp3h-BdWJSj8IDIIgk2FluxpfEPNjXeyd9DvZVXnXxJ_RQ_CSMwkpWjbv88FBnb02xrN2J9phcKKaIpc9Kb1egzhSACPSIYV8n2jAFzDxY1ELRkIukV3efgvqiyuit6awuOm_2d0FT66p8O-hc-OO34d6Idj3l_wASKmaz83gPgBAGgBmaAB_mnvN4CqAfVyRuoB_DZG6gH8tkbqAeOzhuoB5PYG6gHugaoB-6WsQKoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwHSCAkIgOHAYBABGB2xCUG6uvwcZDBagAoBmAsByAsBuAwB2BMNiBQB0BUBgBcB&ae=1&num=1&cid=CAAScORoEowdc6OB8ypMADam7shwU677KwlaFOSKOQEIV3j-EbaQzVmBsikl44M1I9r9F6SyRl2STQtdvuh8SM7E1qplLtQ8P1fgoq4he_uau87r_VBjHu8f9k5LLJCWJEFOE7mQ4J5cnJ2OCULIqvzl608&sig=AOD64_1w9kFZRIfnl2SKOnBRdWckVfZIIg&client=ca-pub-7146841081389887&nb=0&adurl=https://gwseasonings.tw/en/services/enter-the-e-commerce-market/%3Fgclid%3DEAIaIQobChMIz_6DzYKN8wIVr4WsAh2scAq7EAEYASAAEgLKIfD_BwE
https://googleads.g.doubleclick.net/aclk?sa=l&ai=CLGtlBjdIYc_jJq-LssUPrOGp2AvbxcSHZeDGgKPmDsCNtwEQASCth4oCYOWa6YPgDqAB79fDoQHIAQGpAqqrDH4dXmM-4AIAqAMByAMKqgT8Ak_QqJOw4h6_vVIKsggTkK--EVI_T-Ki55A8xWRhmxUMoO0P-sUGtS4U85jFaY2YPMvN49vXU6bd1z9wwnaEk3kA1X5UlAm024JFAodI-LKY8X9pUNDq-Io5jkQu5yw6R37rZ2pS3A9Oop9wzl7OaOYx4mtV16Zq9klel47aFBBynZg8qONVhmF3rDaxRa7qFDKtBC_oex1fYlHGjtWJVHj8XQPJx_k351ISFIzstx8VDpD3eQfq4WDA5FewGtcyv1r9NOVIUb_u5EZlalMVpn7b7lvdeJYsuZHTDHhAKTlnmWZoQAggCD_V_uLB3xvxqlktoVkOOqn2vl5OD3Jj-617tIqy1Bp3h-BdWJSj8IDIIgk2FluxpfEPNjXeyd9DvZVXnXxJ_RQ_CSMwkpWjbv88FBnb02xrN2J9phcKKaIpc9Kb1egzhSACPSIYV8n2jAFzDxY1ELRkIukV3efgvqiyuit6awuOm_2d0FT66p8O-hc-OO34d6Idj3l_wASKmaz83gPgBAGgBmaAB_mnvN4CqAfVyRuoB_DZG6gH8tkbqAeOzhuoB5PYG6gHugaoB-6WsQKoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwHSCAkIgOHAYBABGB2xCUG6uvwcZDBagAoBmAsByAsBuAwB2BMNiBQB0BUBgBcB&ae=1&num=1&cid=CAAScORoEowdc6OB8ypMADam7shwU677KwlaFOSKOQEIV3j-EbaQzVmBsikl44M1I9r9F6SyRl2STQtdvuh8SM7E1qplLtQ8P1fgoq4he_uau87r_VBjHu8f9k5LLJCWJEFOE7mQ4J5cnJ2OCULIqvzl608&sig=AOD64_1w9kFZRIfnl2SKOnBRdWckVfZIIg&client=ca-pub-7146841081389887&nb=7&adurl=https://gwseasonings.tw/en/services/enter-the-e-commerce-market/%3Fgclid%3DEAIaIQobChMIz_6DzYKN8wIVr4WsAh2scAq7EAEYASAAEgLKIfD_BwE
https://googleads.g.doubleclick.net/aclk?sa=l&ai=CLGtlBjdIYc_jJq-LssUPrOGp2AvbxcSHZeDGgKPmDsCNtwEQASCth4oCYOWa6YPgDqAB79fDoQHIAQGpAqqrDH4dXmM-4AIAqAMByAMKqgT8Ak_QqJOw4h6_vVIKsggTkK--EVI_T-Ki55A8xWRhmxUMoO0P-sUGtS4U85jFaY2YPMvN49vXU6bd1z9wwnaEk3kA1X5UlAm024JFAodI-LKY8X9pUNDq-Io5jkQu5yw6R37rZ2pS3A9Oop9wzl7OaOYx4mtV16Zq9klel47aFBBynZg8qONVhmF3rDaxRa7qFDKtBC_oex1fYlHGjtWJVHj8XQPJx_k351ISFIzstx8VDpD3eQfq4WDA5FewGtcyv1r9NOVIUb_u5EZlalMVpn7b7lvdeJYsuZHTDHhAKTlnmWZoQAggCD_V_uLB3xvxqlktoVkOOqn2vl5OD3Jj-617tIqy1Bp3h-BdWJSj8IDIIgk2FluxpfEPNjXeyd9DvZVXnXxJ_RQ_CSMwkpWjbv88FBnb02xrN2J9phcKKaIpc9Kb1egzhSACPSIYV8n2jAFzDxY1ELRkIukV3efgvqiyuit6awuOm_2d0FT66p8O-hc-OO34d6Idj3l_wASKmaz83gPgBAGgBmaAB_mnvN4CqAfVyRuoB_DZG6gH8tkbqAeOzhuoB5PYG6gHugaoB-6WsQKoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwHSCAkIgOHAYBABGB2xCUG6uvwcZDBagAoBmAsByAsBuAwB2BMNiBQB0BUBgBcB&ae=1&num=1&cid=CAAScORoEowdc6OB8ypMADam7shwU677KwlaFOSKOQEIV3j-EbaQzVmBsikl44M1I9r9F6SyRl2STQtdvuh8SM7E1qplLtQ8P1fgoq4he_uau87r_VBjHu8f9k5LLJCWJEFOE7mQ4J5cnJ2OCULIqvzl608&sig=AOD64_1w9kFZRIfnl2SKOnBRdWckVfZIIg&client=ca-pub-7146841081389887&nb=1&adurl=https://gwseasonings.tw/en/services/enter-the-e-commerce-market/%3Fgclid%3DEAIaIQobChMIz_6DzYKN8wIVr4WsAh2scAq7EAEYASAAEgLKIfD_BwE
https://googleads.g.doubleclick.net/aclk?sa=l&ai=CLGtlBjdIYc_jJq-LssUPrOGp2AvbxcSHZeDGgKPmDsCNtwEQASCth4oCYOWa6YPgDqAB79fDoQHIAQGpAqqrDH4dXmM-4AIAqAMByAMKqgT8Ak_QqJOw4h6_vVIKsggTkK--EVI_T-Ki55A8xWRhmxUMoO0P-sUGtS4U85jFaY2YPMvN49vXU6bd1z9wwnaEk3kA1X5UlAm024JFAodI-LKY8X9pUNDq-Io5jkQu5yw6R37rZ2pS3A9Oop9wzl7OaOYx4mtV16Zq9klel47aFBBynZg8qONVhmF3rDaxRa7qFDKtBC_oex1fYlHGjtWJVHj8XQPJx_k351ISFIzstx8VDpD3eQfq4WDA5FewGtcyv1r9NOVIUb_u5EZlalMVpn7b7lvdeJYsuZHTDHhAKTlnmWZoQAggCD_V_uLB3xvxqlktoVkOOqn2vl5OD3Jj-617tIqy1Bp3h-BdWJSj8IDIIgk2FluxpfEPNjXeyd9DvZVXnXxJ_RQ_CSMwkpWjbv88FBnb02xrN2J9phcKKaIpc9Kb1egzhSACPSIYV8n2jAFzDxY1ELRkIukV3efgvqiyuit6awuOm_2d0FT66p8O-hc-OO34d6Idj3l_wASKmaz83gPgBAGgBmaAB_mnvN4CqAfVyRuoB_DZG6gH8tkbqAeOzhuoB5PYG6gHugaoB-6WsQKoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwHSCAkIgOHAYBABGB2xCUG6uvwcZDBagAoBmAsByAsBuAwB2BMNiBQB0BUBgBcB&ae=1&num=1&cid=CAAScORoEowdc6OB8ypMADam7shwU677KwlaFOSKOQEIV3j-EbaQzVmBsikl44M1I9r9F6SyRl2STQtdvuh8SM7E1qplLtQ8P1fgoq4he_uau87r_VBjHu8f9k5LLJCWJEFOE7mQ4J5cnJ2OCULIqvzl608&sig=AOD64_1w9kFZRIfnl2SKOnBRdWckVfZIIg&client=ca-pub-7146841081389887&nb=8&adurl=https://gwseasonings.tw/en/services/enter-the-e-commerce-market/%3Fgclid%3DEAIaIQobChMIz_6DzYKN8wIVr4WsAh2scAq7EAEYASAAEgLKIfD_BwE
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

PRV NVAVRCRTIN)

LIUNIDIVITTIALUIVIT.AO, £ IV )

([article/technology¢digitattisinesd/@rticle/d2c-new-

trends/nailing-e-commerce-

commerce/just-in/the-

10-e-commerce- trends in-

attraction- that is-d2c-

ECHNOLOGY & E-COMMERCE

2021.a7251)).

family-run- health wellness-

firms-going-for-d2c-

E FASHION & BEAUTY ()
t‘ﬁer‘”m ™ | ([article/d2c-new-

AR

transformation.a7263/).

O

i(htt (hitw ity
\_

SECTOR

WATCH

|
& DT & NEW COMMER@EMerce/just-in/tHashttps://www.linkedin. @)comtm_hv/ihdiahretz

_(/article/techholog%@ttal—
trends/nailing-e-commerce-

ransformation. a7263é)
10-e-commerce-tY&mrgs§ {H-TPS: //WWWYOUTUBE COM/JUSER/FRA
NCHISEINDIA) =7

2021.a7251)).

E-COMMERCE /
By Punit Gupta (/author/Punit-

Gupta/)
10 MIN READ

Nailing_ Online Commerce:
10 E-Commerce Trends in
2021
(/article/technology/digital-

trends/nailing-e-
commerce-10-e-

commerce-trends-in-
2021.a7251)),

5 MIN READ Share
By Punit Gupta
({author/Punit-

Guptal),

(/article/whats-

attraction-that-is-d2c-

Which is the most
preferred channel of
shopping these days?

family-run-health-wellness-

firms-going-for-d2c-

@® E-Commerce
Brick & Mortar Retail

Mobile Applications

o O O

Social Media

(/article/d2c-new- SUBMIT VOTE

commerce/just-in/the-

attraction-that-is-d2c-

family-run-health-wellness-

firms-going-for-d2c-

transformation.a7263/).
WELLNESS INDUSTRY /

By Tanya Krishna

([author/Tanya-Krishna/)
14 MIN READ

The Attraction That is
D2C: Family-Run Health &
Wellness Firms Going_for
D2C Transformation
([article/d2c-new-
commerce/just-in/the-
attraction-that-is-d2c-
family-run-health-
wellness-firms-going-for-
d2c-
transformation.a7263/).

7 MIN READ Share
By Tanya Krishna
((author/Tanya-

Krishna/)

(/article/operations/marketing/Setting-



https://www.indianretailer.com/author/Punit-Gupta/
https://www.indianretailer.com/article/technology/digital-trends/nailing-e-commerce-10-e-commerce-trends-in-2021.a7251/
https://www.indianretailer.com/article/technology/digital-trends/nailing-e-commerce-10-e-commerce-trends-in-2021.a7251/
https://www.indianretailer.com/article/technology/digital-trends/nailing-e-commerce-10-e-commerce-trends-in-2021.a7251/
https://www.indianretailer.com/author/Punit-Gupta/
https://www.indianretailer.com/article/technology/digital-trends/nailing-e-commerce-10-e-commerce-trends-in-2021.a7251/
https://www.indianretailer.com/article/tag/e-commerce/
https://www.indianretailer.com/author/Tanya-Krishna/
https://www.indianretailer.com/article/d2c-new-commerce/just-in/the-attraction-that-is-d2c-family-run-health-wellness-firms-going-for-d2c-transformation.a7263/
https://www.indianretailer.com/article/d2c-new-commerce/just-in/the-attraction-that-is-d2c-family-run-health-wellness-firms-going-for-d2c-transformation.a7263/
https://www.indianretailer.com/article/d2c-new-commerce/just-in/the-attraction-that-is-d2c-family-run-health-wellness-firms-going-for-d2c-transformation.a7263/
https://www.indianretailer.com/article/d2c-new-commerce/just-in/the-attraction-that-is-d2c-family-run-health-wellness-firms-going-for-d2c-transformation.a7263/
https://www.indianretailer.com/author/Tanya-Krishna/
https://www.indianretailer.com/article/d2c-new-commerce/just-in/the-attraction-that-is-d2c-family-run-health-wellness-firms-going-for-d2c-transformation.a7263/
https://www.indianretailer.com/article/tag/wellness-industry/
https://www.indianretailer.com/article/whats-hot/trends/Do-consumers-today-prefer-online-or-offline-shopping.a5902/
https://www.indianretailer.com/article/operations/marketing/Setting-up-shop-empowering-small-retailers-and-kiranas.a6234/
https://googleads.g.doubleclick.net/aclk?sa=l&ai=CLGtlBjdIYc_jJq-LssUPrOGp2AvbxcSHZeDGgKPmDsCNtwEQASCth4oCYOWa6YPgDqAB79fDoQHIAQGpAqqrDH4dXmM-4AIAqAMByAMKqgT8Ak_QqJOw4h6_vVIKsggTkK--EVI_T-Ki55A8xWRhmxUMoO0P-sUGtS4U85jFaY2YPMvN49vXU6bd1z9wwnaEk3kA1X5UlAm024JFAodI-LKY8X9pUNDq-Io5jkQu5yw6R37rZ2pS3A9Oop9wzl7OaOYx4mtV16Zq9klel47aFBBynZg8qONVhmF3rDaxRa7qFDKtBC_oex1fYlHGjtWJVHj8XQPJx_k351ISFIzstx8VDpD3eQfq4WDA5FewGtcyv1r9NOVIUb_u5EZlalMVpn7b7lvdeJYsuZHTDHhAKTlnmWZoQAggCD_V_uLB3xvxqlktoVkOOqn2vl5OD3Jj-617tIqy1Bp3h-BdWJSj8IDIIgk2FluxpfEPNjXeyd9DvZVXnXxJ_RQ_CSMwkpWjbv88FBnb02xrN2J9phcKKaIpc9Kb1egzhSACPSIYV8n2jAFzDxY1ELRkIukV3efgvqiyuit6awuOm_2d0FT66p8O-hc-OO34d6Idj3l_wASKmaz83gPgBAGgBmaAB_mnvN4CqAfVyRuoB_DZG6gH8tkbqAeOzhuoB5PYG6gHugaoB-6WsQKoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwHSCAkIgOHAYBABGB2xCUG6uvwcZDBagAoBmAsByAsBuAwB2BMNiBQB0BUBgBcB&ae=1&num=1&cid=CAAScORoEowdc6OB8ypMADam7shwU677KwlaFOSKOQEIV3j-EbaQzVmBsikl44M1I9r9F6SyRl2STQtdvuh8SM7E1qplLtQ8P1fgoq4he_uau87r_VBjHu8f9k5LLJCWJEFOE7mQ4J5cnJ2OCULIqvzl608&sig=AOD64_1w9kFZRIfnl2SKOnBRdWckVfZIIg&client=ca-pub-7146841081389887&nb=8&adurl=https://gwseasonings.tw/en/services/enter-the-e-commerce-market/%3Fgclid%3DEAIaIQobChMIz_6DzYKN8wIVr4WsAh2scAq7EAEYASAAEgLKIfD_BwE
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

hot/trends/Do-consumers- up-shop-empowering-small-
RETAIL & BUSINESST()

today-prefer-online-or- retalIers—and—klranas.a6234/)_
offline-shopping.a5902)) ([article/operations/marketing/Setting-

. TECHNOLOGY & E- COMMERCE
(/article/whats- D=-SHOp- ernpowerlnq -small-
hot/trends/Do-consumers- retailers-and-kiranas.a6234/).
today-prefer-onliASHION & BEAUTY/Article/operations/marketing/Setting-

rosa=R f(h ‘? ou"m«, Lmum';mﬁ‘m 53]

ylndiﬁnﬂamlmmg. a5902)) up-shop-empowering-small-SECTOR
WATCH —

([article/whats=  p)c g new comviiaiigrs-and-kiranagaRe3d/lwww.linkedin. MOmLm_ﬂv/indianretz
hot/trends/Do-consumers- ([article/operations/marketing/Setting- ~—
today-prefer- onIinDiT(Kr— up-shop-empowering-small-

Mpplﬂg_l retailers-and-kiranas.a6234/),
([article/whats- e 08 YT,

hot/trends/Do-constiaefs:
today-prefer-online-or-

offline-shopping.a5902)/)

([article/operations/marketing/Setting-

up-shop-empowering-small-

retailers-and-kiranas.a6234/)

. GROCERY /
([article/whats-
By Guest author (/author/Guest-
hot/trends/Do-consumers-
author/),
6 MIN READ
today-prefer-online-or- Setting_up shop:

empowering_small
retailers and kiranas

offline-shopping.a5902)/)

ONLINE SHOPPING / (/article/operations/marketing/Setting-
By Shwetha Satyanarayan Qp'ShOp'empowe”ng:
small-retailers-and-
(fauthor/Shwetha- 3
kiranas.a6234/).
Satyanarayan),
4 MIN READ 2 MIN READ Share
Do consumers today By Guest author
prefer online or offline (lauthor/Guest-
shopping_(/article/whats-  auhon)
hot/trends/Do-

consumers-today-prefer-
online-or-offline-

shopping.ab5902))

1 MIN READ Share

By Shwetha
Satyanarayan

(/author/Shwetha-

Satyanarayan/),


https://www.indianretailer.com/author/Shwetha-Satyanarayan/
https://www.indianretailer.com/article/whats-hot/trends/Do-consumers-today-prefer-online-or-offline-shopping.a5902/
https://www.indianretailer.com/article/whats-hot/trends/Do-consumers-today-prefer-online-or-offline-shopping.a5902/
https://www.indianretailer.com/article/whats-hot/trends/Do-consumers-today-prefer-online-or-offline-shopping.a5902/
https://www.indianretailer.com/article/whats-hot/trends/Do-consumers-today-prefer-online-or-offline-shopping.a5902/
https://www.indianretailer.com/article/whats-hot/trends/Do-consumers-today-prefer-online-or-offline-shopping.a5902/
https://www.indianretailer.com/author/Shwetha-Satyanarayan/
https://www.indianretailer.com/article/whats-hot/trends/Do-consumers-today-prefer-online-or-offline-shopping.a5902/
https://www.indianretailer.com/article/tag/online-shopping/
https://www.indianretailer.com/author/Guest-author/
https://www.indianretailer.com/article/operations/marketing/Setting-up-shop-empowering-small-retailers-and-kiranas.a6234/
https://www.indianretailer.com/article/operations/marketing/Setting-up-shop-empowering-small-retailers-and-kiranas.a6234/
https://www.indianretailer.com/article/operations/marketing/Setting-up-shop-empowering-small-retailers-and-kiranas.a6234/
https://www.indianretailer.com/article/operations/marketing/Setting-up-shop-empowering-small-retailers-and-kiranas.a6234/
https://www.indianretailer.com/article/operations/marketing/Setting-up-shop-empowering-small-retailers-and-kiranas.a6234/
https://www.indianretailer.com/author/Guest-author/
https://www.indianretailer.com/article/operations/marketing/Setting-up-shop-empowering-small-retailers-and-kiranas.a6234/
https://www.indianretailer.com/article/tag/grocery/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

RETAIL & BUSINESS ()

TECHNOLOGY & E-COMMERCE ()

(#facypdt i imadio:. ‘o@indianretailer.com),

INDIAN RETAIEEBHION & BEAUTY ()

. . f "
¥ IndianRetailetom SECTOR ,,,
WATCH —

n(MDs:/lwww.Iinkedin.@)comm_nv/indianretz

(& w:ummg@ CERmIRETHBx
U 2 Y4

D2C & NEW COMMERCE ()

DATA ().

VIDEOS (HTTPS://WWW.YOUTUBE.COM/USER/FRA
NCHISEINDIA)

Comments Community @ Privacy Policy ﬂ Login

Q Recommend Sort by Best

Start the discussion...

LOG IN WITH OR SIGN UP WiTH DIsaus (?)

Name

Be the first to comment.

&4 subscribe Q Add Disqus to your siteAdd DisqusAdd

An_si_co_nnn. o

— — e - a an A e—a 2 e —— — e e— % 4 e


https://disqus.com/
https://disqus.com/home/forums/indian-retailer/
https://help.disqus.com/customer/portal/articles/466259-privacy-policy
https://disqus.com/home/inbox/
https://publishers.disqus.com/engage?utm_source=indian-retailer&utm_medium=Disqus-Footer
https://disqus.com/data-sharing-settings/
https://www.indianretailer.com/#facebook
https://www.indianretailer.com/#twitter
https://www.indianretailer.com/#linkedin
mailto:info@indianretailer.com
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

RECOMMENDED FOR YOU

RETAIL & BUSINESS ()

([article/research/revenue-of-
gLoI—j%elry—retaij‘%rég—E%gqiggg;_l—E e
to-grow-12-14-pc.a7377]).

([article/research/revenue-of-

gold-jewelry-retaifets=pofsec WY QOVARY: ,_mmna A e
A Vb iy S TR e tEH e
?lndiamﬁﬁtﬂiﬂﬂMC a7377)) W Osot-io-exblocies

(/article/technolog tal-

([article/research MMERCE (
. rends/rethmkmg—
gold-jewelry-retailers-poised-

to-grow-12-14-pc.a/377]).

(/article/research/revenue-of-

i

omnichannel-marketing-
strategy-in-2021.a7372)).

gold-jewelry-retailers-poised-  gMNICHANNEL /

G ! (e ROF AYmbika -
to-grow-12-14-p VLDE@sw\T&PS //W\erfggn)wsﬁam R bika

10 MIN READ

Rethinking Omnichannel
Marketing_Strategy in 2021...

10 MIN READ

By Ambika
Sharma
({author/Ambika-
Sharma/)

(/article/research/revenue-of-

gold-jewelry-retailers-poised-
to-grow-12-14-pc.a7377]).

JEWELRY /
By Indian Retailer Bureau
(fauthor/Indian-Retailer-Bureau/)

3 MIN READ

Revenue of Gold Jewelry
Retailers Poised to Grow
12-14 pc
(/article/research/revenue-
of-gold-jewelry-retailers-
poised-to-grow-12-14-
pc.a/377)).

1 MIN READ

By Indian Retailer
Bureau
({author/Indian-
Retailer-Bureauy/),

Share

Tos://www (]

Share

<>

(/article/research/3-reasons-

why-sea-s-e-commerce-is-

set-to-explode.a/7371)).
(/article/research/3-reasons-

N .
W_hy—sea—s—e—commerce—ls—

set-to-explode.a7371/)
(/article/research/3-reasons-
why-sea-s-e-commerce-is-
set-to-explode.a7371)).

(/article/research/3-reasons-

why-sea-s-e-commerce-is-
set-to-explode.a7371/)

E-COMMERCE /

By Indian Retailer Bureau
(fauthor/Indian-Retailer-Bureau/)

7 MIN READ

3 Reasons Why SEA's E-
Commerce is Set to
Explode
(/article/research/3-
reasons-why-sea-s-e-
commerce-is-set-to-
explode.a7371)).

3 MIN READ

By Indian Retailer
Bureau
({author/Indian-
Retailer-Bureau/),


https://www.indianretailer.com/author/Indian-Retailer-Bureau/
https://www.indianretailer.com/article/research/revenue-of-gold-jewelry-retailers-poised-to-grow-12-14-pc.a7377/
https://www.indianretailer.com/article/research/revenue-of-gold-jewelry-retailers-poised-to-grow-12-14-pc.a7377/
https://www.indianretailer.com/article/research/revenue-of-gold-jewelry-retailers-poised-to-grow-12-14-pc.a7377/
https://www.indianretailer.com/article/research/revenue-of-gold-jewelry-retailers-poised-to-grow-12-14-pc.a7377/
https://www.indianretailer.com/article/research/revenue-of-gold-jewelry-retailers-poised-to-grow-12-14-pc.a7377/
https://www.indianretailer.com/author/Indian-Retailer-Bureau/
https://www.indianretailer.com/article/research/revenue-of-gold-jewelry-retailers-poised-to-grow-12-14-pc.a7377/
https://www.indianretailer.com/article/tag/jewelry/
https://www.indianretailer.com/author/Ambika-Sharma/
https://www.indianretailer.com/article/technology/digital-trends/rethinking-omnichannel-marketing-strategy-in-2021.a7372/
https://www.indianretailer.com/author/Ambika-Sharma/
https://www.indianretailer.com/article/technology/digital-trends/rethinking-omnichannel-marketing-strategy-in-2021.a7372/
https://www.indianretailer.com/article/tag/omnichannel/
https://www.indianretailer.com/author/Indian-Retailer-Bureau/
https://www.indianretailer.com/article/research/3-reasons-why-sea-s-e-commerce-is-set-to-explode.a7371/
https://www.indianretailer.com/article/research/3-reasons-why-sea-s-e-commerce-is-set-to-explode.a7371/
https://www.indianretailer.com/article/research/3-reasons-why-sea-s-e-commerce-is-set-to-explode.a7371/
https://www.indianretailer.com/article/research/3-reasons-why-sea-s-e-commerce-is-set-to-explode.a7371/
https://www.indianretailer.com/article/research/3-reasons-why-sea-s-e-commerce-is-set-to-explode.a7371/
https://www.indianretailer.com/author/Indian-Retailer-Bureau/
https://www.indianretailer.com/article/research/3-reasons-why-sea-s-e-commerce-is-set-to-explode.a7371/
https://www.indianretailer.com/article/tag/e-commerce/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

RETAIL & BUSINESS ()

TECHNOLOGY & E-COMMERCE ()

FASHION & BEAUTY (),
¥ IndianRetailetcom

D2C & NEW COMMERCE ()

s il m:‘::‘ln RertH i
SECTOR \_

WATCH —
in(mos://www.Iinkedin.@)comLm_nv/indianretz

DATA ().

VIDEOS (HTTPS://WWW.YOUTUBE.COM/USER/FRA
NCHISEINDIA)

YOU MAY ALSO LIKE

([article/retail-
people/trends/3-
ways-to-make-a-
new-age-fashion-
brand-successful-in-

(/article/research/online-(/article/technology/digitdlarticle/technology/digital

retail-market-to-
grow-3-fold-in-next-

trends/new-normal-

trends/why-online-

ensuring-supply-

4-5-years.a7354)).

chain-and-logistics-

(/article/research/online-resiliency-in-the-

india.a/355/).

((article/retail-
people/trends/3-
ways-to-make-a-

new-age-fashion-
brand-successful-in-

retail-market-to-
grow-3-fold-in-next-

retail-sector.a7353/)

retailers-need-to-
prepare-for-the-
holiday-
season.a/7352)).

(/article/technology/digitdlarticle/technology/digital

4-5-years.a7354))

trends/new-normal-

trends/why-online-

([article/research/online-ensuring-supply-

retail-market-to-
grow-3-fold-in-next-

chain-and-logistics-
resiliency-in-the-

india.a7355)).

(/article/retail-

people/trends/3-

ways-to-make-a-

new-age-fashion-

brand-successful-in-

india.a7355/)
([article/retail-
people/trends/3-
ways-to-make-a-
new-age-fashion-
brand-successful-in-

india.a7355/)

4-5-years.a7354))

retail-sector.a7353/).

retailers-need-to-
prepare-for-the-
holiday-
season.a’352/)

([article/research/online-(/article/technology/digitélarticle/technology/digital

retail-market-to-

grow-3-fold-in-next-

trends/new-normal-

trends/why-online-

ensuring-supply-

4-5-years.a7354)).

=

chain-and-logistics-

resiliency-in-the-
retail-sector.a7353/).

retailers-need-to-

prepare-for-the-
holiday-
season.a/352)).

([article/technology/digitdlarticle/technology/digital

trends/new-normal-

trends/why-online-

retail-market-to-

grow-3-fold-in-next-
4-5-years.a7354)).

ONLINE RETAIL /

By Indian Retailer Bureau
(fauthor/Indian-Retailer-
Bureau/)

6 MIN READ

chain-and-logistics-
resiliency-in-the-
retail-sector.a7353/).

retailers-need-to-
prepare-for-the-
holiday-
season.a’7352/)



https://www.indianretailer.com/article/retail-people/trends/3-ways-to-make-a-new-age-fashion-brand-successful-in-india.a7355/
https://www.indianretailer.com/article/retail-people/trends/3-ways-to-make-a-new-age-fashion-brand-successful-in-india.a7355/
https://www.indianretailer.com/article/retail-people/trends/3-ways-to-make-a-new-age-fashion-brand-successful-in-india.a7355/
https://www.indianretailer.com/article/retail-people/trends/3-ways-to-make-a-new-age-fashion-brand-successful-in-india.a7355/
https://www.indianretailer.com/article/retail-people/trends/3-ways-to-make-a-new-age-fashion-brand-successful-in-india.a7355/
https://www.indianretailer.com/article/research/online-retail-market-to-grow-3-fold-in-next-4-5-years.a7354/
https://www.indianretailer.com/article/research/online-retail-market-to-grow-3-fold-in-next-4-5-years.a7354/
https://www.indianretailer.com/article/research/online-retail-market-to-grow-3-fold-in-next-4-5-years.a7354/
https://www.indianretailer.com/article/research/online-retail-market-to-grow-3-fold-in-next-4-5-years.a7354/
https://www.indianretailer.com/article/research/online-retail-market-to-grow-3-fold-in-next-4-5-years.a7354/
https://www.indianretailer.com/author/Indian-Retailer-Bureau/
https://www.indianretailer.com/article/research/online-retail-market-to-grow-3-fold-in-next-4-5-years.a7354/
https://www.indianretailer.com/article/tag/online-retail/
https://www.indianretailer.com/article/technology/digital-trends/new-normal-ensuring-supply-chain-and-logistics-resiliency-in-the-retail-sector.a7353/
https://www.indianretailer.com/article/technology/digital-trends/new-normal-ensuring-supply-chain-and-logistics-resiliency-in-the-retail-sector.a7353/
https://www.indianretailer.com/article/technology/digital-trends/new-normal-ensuring-supply-chain-and-logistics-resiliency-in-the-retail-sector.a7353/
https://www.indianretailer.com/article/technology/digital-trends/new-normal-ensuring-supply-chain-and-logistics-resiliency-in-the-retail-sector.a7353/
https://www.indianretailer.com/article/technology/digital-trends/new-normal-ensuring-supply-chain-and-logistics-resiliency-in-the-retail-sector.a7353/
https://www.indianretailer.com/article/technology/digital-trends/why-online-retailers-need-to-prepare-for-the-holiday-season.a7352/
https://www.indianretailer.com/article/technology/digital-trends/why-online-retailers-need-to-prepare-for-the-holiday-season.a7352/
https://www.indianretailer.com/article/technology/digital-trends/why-online-retailers-need-to-prepare-for-the-holiday-season.a7352/
https://www.indianretailer.com/article/technology/digital-trends/why-online-retailers-need-to-prepare-for-the-holiday-season.a7352/
https://www.indianretailer.com/article/technology/digital-trends/why-online-retailers-need-to-prepare-for-the-holiday-season.a7352/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

\arucie/retail- Online Retail ([arucie/tecnnology/aigiaiarucie/iecnnology/aigital

people/trends/3- RETAIL &GLSIKESSIO Grow 3- trends/new-normal- trends/why-online-
ways-to-make-a- fold in Next 4-5 ensuring-supply- retailers-need-to-
new-age-fashion- years chain-and-logistics-  prepare-for-the-

|ECHNO%%%I'%E 9%&1%5;%%1 —
brand-successful-in- /Onl'n’e°|l|encv in-the- holiday-

retail-market-to-

india.a7355)). oo 3 -5§9|d-in- retail-sector.a7353)), season.a’7352)).
next-4-5-

,I (/autﬂol;(ﬁ’\nlzrt]asaBansalll years. 87354/) (EZ%%O ': K a n'zjgggna el) ;.
4 MIN READ D2C & NEW COMMERCE () 7 MRVRERE SR SrsatsRfidianret:
3 Ways to Make a E‘e’t':i?eif” share  New Normal: Why Online
New-Age Fashi®ATA( g oo Ensuring_ Supply. Retailers Need to
Brand Successful (Jauthor/Indian- Chain and Prepare for the
in India Retailer- Logistics Resiliency Holiday Season
([article/retail- K'gﬁ%%ﬁ?'lnps“/wwwYOUTUBECOM/US]EU[]EﬁetanSector (/article/technology/digi
people/trends/3- (/article/technology/digigalels/why-online-
ways-to-make-a- trends/new- retailers-need-to-
new-age-fashion- normal-ensuring- prepare-for-the-
brand-successful- supply-chain-and-  holiday-
in-india.a7355/) logistics- season.a7352)).

resiliency-in-the-

;yllkl\rlﬂzfaAD Share w 1B)llvl,’l\,\rl1iIIQEAD Share
Bansal sector.a7353)), Paranjape
é_l%;mk'ta' 1 MIN READ L_%L;L;T'

By Soham Share

Chokshi

({author/Soham-

Chokshi/)
([article/technology/digitélarticle/technology/digitdlarticle/whats- (/article/technology/digital
trends/online- trends/msmes-covid-  hot/retail- trends/how-gig-
journey-of-offline- 19-and-the-shift- trends/what- teams-can-drive-
retailers-transition- towards-e- retailers-should- marketing-success-
to-build-an- commerce- learn-from-the- via-lead-
omnichannel- ecosystem.a7350/). unprecedented- gualification.a7346/).
experience.a7351/). (/article/technology/digitalevid-19- (/article/technology/digital
([article/technology/digitatends/msmes-covid-  crisis.a7347]), trends/how-gig-
trends/online- 19-and-the-shift- (Jarticle/whats- teams-can-drive-
journey-of-offline- towards-e- hot/retail- marketing-success-
retailers-transition- commerce- trends/what- via-lead-
to-build-an- ecosystem.a/350/). retailers-should- gualification.a7346/).
omnichannel- _(/article/technologyjﬂgil%—am_from_the_ (/article/technology/digital
experience.a/7351/). trends/msmes-covid- unprecedented- trends/how-gig-
((article/technology/digitdB-and-the-shift- covid-19- teams-can-drive-
trends/online- towards-e- crisis.a7347)), marketing-success-
journey-of-offline- commerce- (Jarticle/whats- via-lead-
retailers-transition- ecosystem.a/350]), htfrotail gualification.a7346/)



https://www.indianretailer.com/author/Ankita-Bansal/
https://www.indianretailer.com/article/retail-people/trends/3-ways-to-make-a-new-age-fashion-brand-successful-in-india.a7355/
https://www.indianretailer.com/author/Ankita-Bansal/
https://www.indianretailer.com/article/retail-people/trends/3-ways-to-make-a-new-age-fashion-brand-successful-in-india.a7355/
https://www.indianretailer.com/article/tag/fashion-brand/
https://www.indianretailer.com/author/Indian-Retailer-Bureau/
https://www.indianretailer.com/article/research/online-retail-market-to-grow-3-fold-in-next-4-5-years.a7354/
https://www.indianretailer.com/author/Soham-Chokshi/
https://www.indianretailer.com/article/technology/digital-trends/new-normal-ensuring-supply-chain-and-logistics-resiliency-in-the-retail-sector.a7353/
https://www.indianretailer.com/author/Soham-Chokshi/
https://www.indianretailer.com/article/technology/digital-trends/new-normal-ensuring-supply-chain-and-logistics-resiliency-in-the-retail-sector.a7353/
https://www.indianretailer.com/article/tag/supply-chain/
https://www.indianretailer.com/author/Anil-Paranjape/
https://www.indianretailer.com/article/technology/digital-trends/why-online-retailers-need-to-prepare-for-the-holiday-season.a7352/
https://www.indianretailer.com/author/Anil-Paranjape/
https://www.indianretailer.com/article/technology/digital-trends/why-online-retailers-need-to-prepare-for-the-holiday-season.a7352/
https://www.indianretailer.com/article/tag/online-retailer/
https://www.indianretailer.com/article/technology/digital-trends/online-journey-of-offline-retailers-transition-to-build-an-omnichannel-experience.a7351/
https://www.indianretailer.com/article/technology/digital-trends/online-journey-of-offline-retailers-transition-to-build-an-omnichannel-experience.a7351/
https://www.indianretailer.com/article/technology/digital-trends/online-journey-of-offline-retailers-transition-to-build-an-omnichannel-experience.a7351/
https://www.indianretailer.com/article/technology/digital-trends/msmes-covid-19-and-the-shift-towards-e-commerce-ecosystem.a7350/
https://www.indianretailer.com/article/technology/digital-trends/msmes-covid-19-and-the-shift-towards-e-commerce-ecosystem.a7350/
https://www.indianretailer.com/article/technology/digital-trends/msmes-covid-19-and-the-shift-towards-e-commerce-ecosystem.a7350/
https://www.indianretailer.com/article/whats-hot/retail-trends/what-retailers-should-learn-from-the-unprecedented-covid-19-crisis.a7347/
https://www.indianretailer.com/article/whats-hot/retail-trends/what-retailers-should-learn-from-the-unprecedented-covid-19-crisis.a7347/
https://www.indianretailer.com/article/whats-hot/retail-trends/what-retailers-should-learn-from-the-unprecedented-covid-19-crisis.a7347/
https://www.indianretailer.com/article/technology/digital-trends/how-gig-teams-can-drive-marketing-success-via-lead-qualification.a7346/
https://www.indianretailer.com/article/technology/digital-trends/how-gig-teams-can-drive-marketing-success-via-lead-qualification.a7346/
https://www.indianretailer.com/article/technology/digital-trends/how-gig-teams-can-drive-marketing-success-via-lead-qualification.a7346/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

to-build-an- ([article/technology/dig
_ RETAIL & BUSINESS (), .
omnichannel- —ﬁ_?_ren s/msmes-covid-

experience.a/351/). 19-and-the-shift-
([article/technolodig/etityiabmm s GOMMERCE (),

trends/online- commerce-

journev—of—offlineﬁASHDN_eCCQgAX%L@gJ_ :a7350[

retailers-transition- 5
?Incﬁqw
to-build-an-

omnichannel-
experience.a7351/).

trends/msmes-covid-

19-and-the-shift-
S (HTTPS://WWW.YOUTUBE.COM/

Ly
E%lendSZWhat—

DATA (), _(/article/technology@gil%m_from_the_

- ([article/technology/digital
trends/how-gig-
teams-can-drive-
marketing-success-
via-lead-

gqualification.a7346

retailers-should-

learn-from-the-
unprecedented-
covid-19-

crisis.a’/347

AL AT

h—Oti(ﬁ?-&gés://WWW.Iinkediﬁ; 1@_ kN y ildianret:
trends/what- \"J T &\

[

_(/-article/tec,:hnolognggit_al
trends/how-gig-

teams-can-drive-

retailers-should-

unprecedented-
CSPAERAO -

i : Nowards-e-
[article/technology/digitalemmerce-
trends/online- ecosystem.a7350/).
journey-of-offline-
retailers-transition-

(

E-COMMERCE /
By Raghunandan Saraf

i (fauthor/Raghunandan-
to-build-an- ST
omnichannel- 5 MIN READ

experience.a/351/) MSMEs, COVID-19,

and The Shift

OMNICHANNEL / _
By Sahil Kakkar M
({author/Sahil-Kakkar/) Commerce

MIN READ
° Ecosystem
Online Journey of (/article/technology/di
Offline Retailers: trends/msmes-

Transition to Build covid-19-and-the-
an Omnichannel shift-towards-e-
Experience commerce-
([article/technology/digitalsystem.a/350/).

trends/online-

journey-of-offline- '™ REAP

. ... By Share
retailers-transition- Raghunandan
to-build-an- Saraf
omnichannel- (fauthor/Raghunandan-
experience.a/7351/)  Sarafl)
1 MIN READ
By Sahil Share
Kakkar
({author/Sahil-
Kakkar/),

marketing-success-
via-lead-
qualification.a7346/)

crisis.a/7347)).

EY

DIGITAL MARKETING /
By Sahil Sharma
(fauthor/Sahil-Sharma/)

(/article/wha

ts-

10 MIN READ
hot/retail- How Gig_Teams
trends/what- can Drive
retailers-should- Marketing_Success
learn-from-the- via Lead

unprecedented- Qualification

covid-19- . o

WM ) (/article/technology/digi
' ) trends/how-gig-

RETAIL TRENDS teams-can-drive-

marketing-
success-via-lead-
qualification.a7346/)

By Nandini Taneja
(fauthor/Nandini-Taneja/)
5 MIN READ

What Retailers

Should Learn from W;N;EAD ..
the Unprecedented 2{1;‘?; are
COVI'd—'|9 Crisis (author/Sahil-
(/article/whats- Sharmal)

hot/retail-

trends/what-

retailers-should-
learn-from-the-
unprecedented-
covid-19-
crisis.a/347)).

1 MIN READ

By Nandini
Taneja
(fauthor/Nandini-
Taneja/),



https://www.indianretailer.com/author/Sahil-Kakkar/
https://www.indianretailer.com/article/technology/digital-trends/online-journey-of-offline-retailers-transition-to-build-an-omnichannel-experience.a7351/
https://www.indianretailer.com/article/technology/digital-trends/online-journey-of-offline-retailers-transition-to-build-an-omnichannel-experience.a7351/
https://www.indianretailer.com/article/technology/digital-trends/online-journey-of-offline-retailers-transition-to-build-an-omnichannel-experience.a7351/
https://www.indianretailer.com/author/Sahil-Kakkar/
https://www.indianretailer.com/article/technology/digital-trends/online-journey-of-offline-retailers-transition-to-build-an-omnichannel-experience.a7351/
https://www.indianretailer.com/article/tag/omnichannel/
https://www.indianretailer.com/author/Raghunandan-Saraf/
https://www.indianretailer.com/article/technology/digital-trends/msmes-covid-19-and-the-shift-towards-e-commerce-ecosystem.a7350/
https://www.indianretailer.com/article/technology/digital-trends/msmes-covid-19-and-the-shift-towards-e-commerce-ecosystem.a7350/
https://www.indianretailer.com/article/technology/digital-trends/msmes-covid-19-and-the-shift-towards-e-commerce-ecosystem.a7350/
https://www.indianretailer.com/author/Raghunandan-Saraf/
https://www.indianretailer.com/article/technology/digital-trends/msmes-covid-19-and-the-shift-towards-e-commerce-ecosystem.a7350/
https://www.indianretailer.com/article/tag/e-commerce/
https://www.indianretailer.com/author/Nandini-Taneja/
https://www.indianretailer.com/article/whats-hot/retail-trends/what-retailers-should-learn-from-the-unprecedented-covid-19-crisis.a7347/
https://www.indianretailer.com/article/whats-hot/retail-trends/what-retailers-should-learn-from-the-unprecedented-covid-19-crisis.a7347/
https://www.indianretailer.com/article/whats-hot/retail-trends/what-retailers-should-learn-from-the-unprecedented-covid-19-crisis.a7347/
https://www.indianretailer.com/author/Nandini-Taneja/
https://www.indianretailer.com/article/whats-hot/retail-trends/what-retailers-should-learn-from-the-unprecedented-covid-19-crisis.a7347/
https://www.indianretailer.com/article/tag/retail-trends/
https://www.indianretailer.com/author/Sahil-Sharma/
https://www.indianretailer.com/article/technology/digital-trends/how-gig-teams-can-drive-marketing-success-via-lead-qualification.a7346/
https://www.indianretailer.com/article/technology/digital-trends/how-gig-teams-can-drive-marketing-success-via-lead-qualification.a7346/
https://www.indianretailer.com/article/technology/digital-trends/how-gig-teams-can-drive-marketing-success-via-lead-qualification.a7346/
https://www.indianretailer.com/author/Sahil-Sharma/
https://www.indianretailer.com/article/technology/digital-trends/how-gig-teams-can-drive-marketing-success-via-lead-qualification.a7346/
https://www.indianretailer.com/article/tag/digital-marketing/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

([article/retail-
people/trends/how-
korean-beauty-

RETAIL & )2c—new—

commerce/perspectivesfindrads/how-food-

([article/technology/digitdlarticle/retail-
people/changing-

TECHNOSRRSre2enpnanesy

brands-are-creating-
a-wave-in-indian-

are-taking-to-win-

and-beverage- consumer-trends-

companies-drive-

and-shift-towards-

Customer—

FASHION & BEAUTY ()

skincare-

?lnﬁr&nﬁ?@@r@m

([article/retail-
people/trends/how-
korean-beauty-
brands-are-creating-

a-wave-in-indian-

skincare-
industry.a7349/).
([article/retail-
people/trends/how-

korean-beauty-

brands-are-creating-

a-wave-in-indian-

skincare-
industry.a7349/)
([article/retail-
people/trends/how-
korean-beauty-

brands-are-creating-
a-wave-in-indian-

skincare-
industry.a7349/).

([article/retail-
people/trends/how-
korean-beauty-
brands-are-creating-
a-wave-in-indian-

skincare-
industry.a7349]/).

SKINCARE /

By Janvi Kapadia
(/author/Janvi-Kapadia/)
6 MIN READ

How Korean Beauty

Brands are

Ioyalty.a/348)).

(/article/d2c-new-

D2C & NgWIePNMERIBBrspectives/dibk

end-to-end-visibility- sustainable-
and-effriembms

operations-

steps-d2c-brands-

are-taking-to-win-

DATA ().

VIDEOS (
NCHISEIN 3

commerce/oerspectives/x\[/ hat-

customer-

loyalty. a7348[)

HITPS:

YOUTUBE COM

consumer- trends—

([article/technology/digitat
trends/how-food-

and shift-towards-

sustainable-
products.a7344))
(/article/retail-

people/changing-

and-beverage-

jes-drive-

end-to-end-visibility-

steps-d2c-brands-
are-taking-to-win-

customer-

loyalty.a7348/)

((article/d2c-new-

U-efficient-

consumer-trends-

operations-through-
digitization.a7345/).

.(/article/technology@qitas.fw
trends/how-food- products.a7344)).

and-beverage- ([article/retail-

Reople/changing-

and-shift-towards-

commerce/perspectives/(\fv hat-

steps-d2c-brands-
are-taking-to-win-
customer-

loyalty.a7348/)

(/article/d2c-new-

commerce/perspectives/Whatzce i+

steps-d2c-brands-
are-taking-to-win-

customer-

loyalty.a7348)).

CUSTOMER LOYALTY /
By Dr Veenu Sharma
(fauthor/Dr-Veenu-Sharma/)

7 MIN READ

What Steps D2C
Brands are Taking
to Win Customer
Loyalty
(/article/d2c-new-

mpanies-drive-
end-to-end-visibility-
and-efficient-
operations-through-
digitization.a7345]). _
([article/technology/digit:
trends/how-food-
and-beverage-
companies-drive-
end-to-end-visibility-

consumer-trends-

and-shift-towards-

sustainable-
products.a7344))

(/artic e/refil—

people/changing-
consumer-trends-

operations-through-
digitization.a7345))

and-shift-towards-

sustainable-
products.a7344))

SUSTAINABILITY /
’ - By Ankit Daga

. ©_ (fauthor/Ankit-Daga/)
(/article/technology/digitalmMIN READ
trends/how-food-
and-beverage-
companies-drive-
end-to-end-visibility-
and-efficient-

Changing
Consumer Trends
and Shift Towards
Sustainable
Products

commerce/perspectivesiiains-through-

steps-d2c-brands-

ara_talkinA-tAn-win-

((article/retail-
people/changing-

~rnnciimar-trandec_

digitization.a7345/)



https://www.indianretailer.com/article/retail-people/trends/how-korean-beauty-brands-are-creating-a-wave-in-indian-skincare-industry.a7349/
https://www.indianretailer.com/article/retail-people/trends/how-korean-beauty-brands-are-creating-a-wave-in-indian-skincare-industry.a7349/
https://www.indianretailer.com/article/retail-people/trends/how-korean-beauty-brands-are-creating-a-wave-in-indian-skincare-industry.a7349/
https://www.indianretailer.com/article/retail-people/trends/how-korean-beauty-brands-are-creating-a-wave-in-indian-skincare-industry.a7349/
https://www.indianretailer.com/article/retail-people/trends/how-korean-beauty-brands-are-creating-a-wave-in-indian-skincare-industry.a7349/
https://www.indianretailer.com/author/Janvi-Kapadia/
https://www.indianretailer.com/article/retail-people/trends/how-korean-beauty-brands-are-creating-a-wave-in-indian-skincare-industry.a7349/
https://www.indianretailer.com/article/tag/skincare/
https://www.indianretailer.com/article/d2c-new-commerce/perspectives/what-steps-d2c-brands-are-taking-to-win-customer-loyalty.a7348/
https://www.indianretailer.com/article/d2c-new-commerce/perspectives/what-steps-d2c-brands-are-taking-to-win-customer-loyalty.a7348/
https://www.indianretailer.com/article/d2c-new-commerce/perspectives/what-steps-d2c-brands-are-taking-to-win-customer-loyalty.a7348/
https://www.indianretailer.com/article/d2c-new-commerce/perspectives/what-steps-d2c-brands-are-taking-to-win-customer-loyalty.a7348/
https://www.indianretailer.com/article/d2c-new-commerce/perspectives/what-steps-d2c-brands-are-taking-to-win-customer-loyalty.a7348/
https://www.indianretailer.com/author/Dr-Veenu-Sharma/
https://www.indianretailer.com/article/d2c-new-commerce/perspectives/what-steps-d2c-brands-are-taking-to-win-customer-loyalty.a7348/
https://www.indianretailer.com/article/tag/customer-loyalty/
https://www.indianretailer.com/article/technology/digital-trends/how-food-and-beverage-companies-drive-end-to-end-visibility-and-efficient-operations-through-digitization.a7345/
https://www.indianretailer.com/article/technology/digital-trends/how-food-and-beverage-companies-drive-end-to-end-visibility-and-efficient-operations-through-digitization.a7345/
https://www.indianretailer.com/article/technology/digital-trends/how-food-and-beverage-companies-drive-end-to-end-visibility-and-efficient-operations-through-digitization.a7345/
https://www.indianretailer.com/article/technology/digital-trends/how-food-and-beverage-companies-drive-end-to-end-visibility-and-efficient-operations-through-digitization.a7345/
https://www.indianretailer.com/article/technology/digital-trends/how-food-and-beverage-companies-drive-end-to-end-visibility-and-efficient-operations-through-digitization.a7345/
https://www.indianretailer.com/article/retail-people/changing-consumer-trends-and-shift-towards-sustainable-products.a7344/
https://www.indianretailer.com/article/retail-people/changing-consumer-trends-and-shift-towards-sustainable-products.a7344/
https://www.indianretailer.com/article/retail-people/changing-consumer-trends-and-shift-towards-sustainable-products.a7344/
https://www.indianretailer.com/article/retail-people/changing-consumer-trends-and-shift-towards-sustainable-products.a7344/
https://www.indianretailer.com/article/retail-people/changing-consumer-trends-and-shift-towards-sustainable-products.a7344/
https://www.indianretailer.com/author/Ankit-Daga/
https://www.indianretailer.com/article/retail-people/changing-consumer-trends-and-shift-towards-sustainable-products.a7344/
https://www.indianretailer.com/article/tag/sustainability/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

Ul LUI\IIIU L\ vviil

ACAYINISAVINNAY]) A RASINAYES)

Creating_.a Wave in
Indian Skincare BETALE
Industry

(/article/retail

- 1 MIN READ
: TECHNOLOGY & E-COMMERCE }Zl
people/trends/how- Dr veenu Share

Sharma

korean-beauty- (author/Dr-
brands-are-  FASHION&BEAUTY ()

IngigAMaRRAGY"  snaman
INn-Indian-skincare-

Guslomer-
loyalty.a/348))

industry.a7349/P2C & NEW COMMERCE (),

1 MIN READ
By Janvi $here ()
Kapadia
(/author/Janvi-
Kapadia/)

and-shift-towards-
sustainable-
products.a7344/).

DIGITALIZATION /
By Sachin Bhalla
(/author/Sachin-Bhalla/)

7 MIN READ

How Food and 1TMIN READ

Beverage By Ankit Share
y Daga

Companies Drive '
End-td kil

Visibility ang a@ 22t
Eff@i(@,;ms [/www.linkedin. @)comm_nv/indianretz

Operations

Through

Digitization
(/article/technology/digital-

VIDEQS (HTTPS://WWW.YOUTUBE COMIWSERIERYhow-food -

NCHISEINDIA)

: . OUR
£ IndianRetailexastrions

()
Consumer

E%ehawour

behaviour/).

((article/operations/4BIQI-50k)

and-beverage-
companies-drive-
end-to-end-
visibility-and-
efficient-
operations-
through-
digitization.a7345)),

1 MIN READ

By Sachin Share
Bhalla

(fauthor/Sachin-

Bhalla/)

RETAIL
BUSINESS
OPPORTUNITIES trepreneur.com

(https://entrepreneur.com),

AFFILIATED SITES

Under Rs.

franchiseindia.com

50000 (https://franchiseindia.com),

(https://www.franchiseindia. cqm[busmess—
Indianretailer.com

0 Dortumtles/franchlses—
o ntips://indianretailer.com )

restaurantindia.in

D2C
SOCIAL MEDIA
@EntrepreneurIND Retail &
(https://twitter.com/entreprenBusimdss
@Franchiselndia (/business-

(https://www.facebook.com/FiravestiseintlaNews)dnder-2Lac),

opportunities/franchise

@Franchiseelndia

(https://twitter.com/Franchisefldiasichannel/)

Omnichannel

Rs. 2 Lacs

(http://restaurantindia.in)

(https://www. franchlsemd|a com/business-
Wel nessmqla com

_(qtto://welInessmdla.com)_

businessex.com

Rs. 5 lacs

(https://www.franchiseindia.com/business-

(https://businessex.com).



https://twitter.com/entrepreneurind
https://www.facebook.com/FranchiseIndiaNews
https://twitter.com/FranchiseeIndia
https://www.indianretailer.com/consumer-behaviour/
https://www.indianretailer.com/article/operations/ac.4/
https://www.indianretailer.com/business-investment/
https://www.indianretailer.com/omnichannel/
https://www.franchiseindia.com/business-opportunities/franchises-under-50k
https://www.franchiseindia.com/business-opportunities/franchises-under-2Lac
https://www.franchiseindia.com/business-opportunities/franchises-under-5Lac
https://entrepreneur.com/
https://franchiseindia.com/
https://indianretailer.com/
http://restaurantindia.in/
http://wellnessindia.com/
https://businessex.com/
https://www.indianretailer.com/author/Janvi-Kapadia/
https://www.indianretailer.com/article/retail-people/trends/how-korean-beauty-brands-are-creating-a-wave-in-indian-skincare-industry.a7349/
https://www.indianretailer.com/author/Dr-Veenu-Sharma/
https://www.indianretailer.com/article/d2c-new-commerce/perspectives/what-steps-d2c-brands-are-taking-to-win-customer-loyalty.a7348/
https://www.indianretailer.com/author/Sachin-Bhalla/
https://www.indianretailer.com/author/Sachin-Bhalla/
https://www.indianretailer.com/article/technology/digital-trends/how-food-and-beverage-companies-drive-end-to-end-visibility-and-efficient-operations-through-digitization.a7345/
https://www.indianretailer.com/article/tag/Digitalization/
https://www.indianretailer.com/author/Ankit-Daga/
https://www.indianretailer.com/article/retail-people/changing-consumer-trends-and-shift-towards-sustainable-products.a7344/
https://www.indianretailer.com/
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

@IndianRestCong Brands opportunities/franchisesseindia.com

.(mosz//twitter.com/lndi%%%%%%ﬁé%%ds/ac.%ﬁer—&ac)_ (http://licenseindia.com ).
@Marya Gaurav Collaborations Rs. 10 Lacs franglobal.com
(https://twitter.com/marya Qg RS rdBRS://www.franchibéipdiérenadihasioess-
@RetailBizlndia D2C & New opportunities/franctirseehise.ae
(https://twitter.com/RetailBizI{Simpmerce under-10Lac), (http://www.franchise.ae/)
@WellnessInd FASHlomAUTY () Rs. 20 Lacs 2 g SIndaTalin W . ‘ o
,maﬂmmﬂ&mlInessmda)wcommerce/) (https://www. franchibeil A‘ransahle -:L. P _u“’ . )
D2C & Refadialace (|  orRortunitiesjpanoitisenigaintickeetin. ém)companv/mdlanret<
Fashion & under-20Lac). (https://www. franchs\Tﬁa net)
Beauty Rs. 30 Lacs franchiseindiaventures.com
mo‘([article[retail— (https://www.franchib¢ipdgifweny/rasiciseindiaventures.com/).
peop e[ac 3/) opportunities/franchisesorp.in
¢ MOUSER/FRA (https://www.francorp.in/),
wﬁé_?%?écm/franchlse/aaﬁﬁi) Lacs gauravmarya.com
STORES (https://www.franchibéipdifwom/basimgssarya.com/).
(/stores]/) opportunities/franchises-

Technology & under-50Lac).
E-commerce Rs.1Cr

([article/technology&dt@s://www.franchiseindia.com/business-

opportunities/franchises-

under-1cr).
Rs. 2 Cr

(https://www.franchiseindia.com/business-

opportunities/franchises-

under-2cr)
Rs. 5 Cr
(https://www.franchiseindia.com/business-

opportunities/franchises-

under-5cr)
Rs. 5 Cr above

(https://www.franchiseindia.com/business-

opportunities/franchises-

5Scr-or-above)

GET THE MAGAZINE

Entrepreneur
ToygRAON

Is the Nead Generalion
of Family Business
Enl mprﬂwuhl Envugh?

ENTREPRENEUR
INDIA


https://twitter.com/IndianRestCong
https://twitter.com/marya_gaurav
https://twitter.com/RetailBizIndia
https://twitter.com/wellnessind
https://www.indianretailer.com/article/brands/ac.47/
https://www.indianretailer.com/collaborations/
https://www.indianretailer.com/d2c-newcommerce/
https://www.indianretailer.com/Data/
https://www.indianretailer.com/article/retail-people/ac.3/
https://www.indianretailer.com/article/franchise/ac.49/
https://www.indianretailer.com/stores/
https://www.indianretailer.com/article/technology/ac.2/
https://www.franchiseindia.com/business-opportunities/franchises-under-5Lac
https://www.franchiseindia.com/business-opportunities/franchises-under-10Lac
https://www.franchiseindia.com/business-opportunities/franchises-under-20Lac
https://www.franchiseindia.com/business-opportunities/franchises-under-30Lac
https://www.franchiseindia.com/business-opportunities/franchises-under-50Lac
https://www.franchiseindia.com/business-opportunities/franchises-under-1cr
https://www.franchiseindia.com/business-opportunities/franchises-under-2cr
https://www.franchiseindia.com/business-opportunities/franchises-under-5cr
https://www.franchiseindia.com/business-opportunities/franchises-5cr-or-above
http://licenseindia.com/
http://franglobal.com/
http://www.franchise.ae/
http://www.franchisebangladesh.com/
https://www.franchiseindia.net/
https://www.franchiseindiaventures.com/
https://www.francorp.in/
https://www.gauravmarya.com/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

MAGAZINE

RETAIL & BUSINESS ()

SUBSCRIPTION

(HTTPS://MASTER.FRANCHISEINDIA.COM/EM
TECHNOLOGY & E-COMMERCE ()

FASHION & BEAUTY (),

IIR IL EWS INDIA i(htt
? |Ieroom SECTOR oo
|an Retal er is India's largest news, information 'WATCH —

: and market intelligence DaddeNEVWHeORIEIEREEL()r.
Indian Retailer exclusively covers retail business
news...Read More (/about-us/)

DATA ().

n(MDs:/lwww.Iinkedin.@)comm_nv/indianretz

VIDEOS (HTTPS://WWW.YOUTUBE.COM/USER/FRA

CHISEIND|A
H—y_%o_c))ut Us | Contact Us | Disclaimer | Feedback | Sitemap

Copyright © 2009 - 2021 Franchise India Holdings Ltd


https://master.franchiseindia.com/emagazine/
https://www.indianretailer.com/about-us/
https://www.indianretailer.com/
https://www.indianretailer.com/about-us/
https://www.franchiseindia.com/contact
https://www.indianretailer.com/disclaimer/
https://www.indianretailer.com/feedback/
https://www.indianretailer.com/sitemap/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.indianretailer.com/article/retail-business/retail-trends/how-indians-are-indulging-themselves-in-revenge-shopping.a7046/
https://www.youtube.com/user/FranchiseIndia
https://www.indianretailer.com/
https://www.indianretailer.com/article/sector-watch/ac.1
https://www.facebook.com/IndianRetailer/
https://www.instagram.com/indianretailer
https://www.twitter.com/Indian_Retailer
https://www.linkedin.com/company/indianretailer/

